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SHAPING OUR COMMITMENT



We leverage our global network of specialized  
papermakers to deliver the most comprehensive  
selection of best-in-class commercial, business,  
and digital paper products in the market. 

PRINT

Veritiv provides paper brokerage and print management 
services to end users through our two complementary 
publishing and print management companies, Bulkley 
Dunton Publishing Group and Graphic Communications. 

PUBLISHING & PRINT MANAGEMENT

From concept to design and production to distribution,  
we have the insights and experience to help customers 
discover all the ways packaging can generate more 
efficiencies, more sales, and more profits. 

PACKAGING 

Our comprehensive selection of facility solutions  
products, management programs, and advanced  
analysis tools help customers maintain a clean,  
healthy environment.

FACILITY SOLUTIONS



LETTER FROM OUR CHAIRMAN & CEO
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As we continue to integrate our company, we 
are committed to growth that is not only prof-
itable, but also responsible. We are taking the 
necessary steps to create policies, processes, 
and programs to support this commitment.

To start, we are building a values-based culture 
that promotes safety, integrity, good gover-
nance, high-quality value-added solutions for 
our customers, and career growth opportuni-
ties for our hard-working and talented people. 
Our values serve as a compass for our actions, 
and they help guide us as we grow together and 
demonstrate to stakeholders what is truly 
important to us. We operate in an increasingly 
complex marketplace and a business environ-
ment that is often challenging, but despite 
these circumstances, our commitment to the 
Veritiv Values is steadfast. You can read more 
about our values on page 2.

We recognize the business value in corporate 
responsibility – for us and for our customers. 
An increasing number of Veritiv customers are 
pursuing corporate responsibility programs, 
and many are realizing that they cannot achieve 
their goals alone. That’s where we come in. 
Veritiv’s legacy companies have a history of 
supporting social and environmental initiatives 
beyond their own. Today, we are building upon 
our heritage, working closely with customers 
and suppliers to support responsible and sus-
tainable business practices and products 
throughout the value chain. 

We are making it easier for customers to find 
environmentally responsible products: Veritiv 
has a range of paper product brands with Chain 
of Custody certifications and recycled content; 
our expertise in packaging design and engi-
neering drive custom packaging solutions  
that use fewer material inputs and have higher 
rates of recyclability; and our environmentally 
friendly facility solutions products and propri-
etary tools are helping customers improve  
sustainability in their operations and meet  
environmental sustainability targets quicker. 

MARY LASCHINGER 
Chairman and  
Chief Executive Officer

Through the merger of our legacy companies, Veritiv Corporation has emerged  
as a North American leader in distribution solutions. Leadership comes with both 
great opportunity and great responsibility. We must embrace both if we are to 
succeed and achieve our vision of one team shaping success through exceptional  
service, innovative people, and consistent values. An important part of achieving our 
vision is making sure that we have an overall positive impact on our stakeholders – 
customers, employees, investors, suppliers, the communities where we live and 
work, and the environment. 
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We understand the importance of measuring and reporting on the environmental 
and social impacts of our operations over time, as well as increasing transparency 
on the impacts of our supply chain partners. In the coming months and years,  
we will continue to develop enterprise-wide corporate responsibility programs, 
policies, and measurement systems that will help drive a sustainable future for our 
company, for the environment, and for the communities we serve. We are already 
making strides in several areas, including improving the energy efficiency of our 
real estate portfolio. At the end of 2014, 27 of our buildings were ENERGY 
STAR certified, and we met our goal to certify five new locations during the year. 
It is our long-term goal to continue to certify additional locations on the 
ENERGY STAR Portfolio model. 

This is an exciting time for Veritiv. Over the next few years, we will be focused  
on continuing to integrate our company, achieve synergies, and develop our  
long-term business strategy. Living our values and upholding our commitment  
to responsible business actions are important to this work. Thank you for your 
ongoing support and interest in our progress.

Mary Laschinger 
Chairman and Chief Executive Officer

We do the right things, act with 
honesty and consistency, and truthfully 
represent our capabilities.

We collaborate as one team based on 
what is best for Veritiv as a whole, and 
treat each other with mutual respect.

We engage our employees in the  
organization’s success and are commit-
ted to performance management and 
talent development. 

We are committed to understanding 
our customers’ needs and providing 
solutions that add value.

We consistently execute, measure,  
and improve the safety, efficiency,  
and quality of the work we do every 
single day.

We are passionate about winning  
and our desire to meet financial, 
operational, and people commitments 
in the right way.

INTEGRITY

ONE TEAM

PEOPLE COMMITMENT

CUSTOMER FOCUS

OPERATIONAL EXCELLENCE

PASSION FOR RESULTS

OUR VISION & VALUES

One team shaping success through 
exceptional service, innovative people, 
and consistent values.

LETTER FROM OUR CHAIRMAN & CEO



WHO WE ARE AND WHAT WE DO
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About Veritiv

This is Veritiv’s first corporate responsibility report. The report covers the period July 2, 2014 through December 31, 2014 
and reflects consolidated information from Veritiv across our North American operations under operational control (owned, 
leased, and joint venture) to the degree available, unless otherwise stated. 
This reporting supplements information published in the Veritiv Corporation 2014 Annual Report. We plan to report on our 
environmental, social, and governance practices annually, and we will work continually to ensure accurate reporting on key 
indicators of corporate responsibility performance. 
For comments or questions about this report and the corporate responsibility initiatives described here, please contact Veritiv  
Corporate Affairs at corporateaffairs@veritivcorp.com.

Veritiv Corporation (NYSE: VRTV) was established in 2014, following the merger of  
International Paper Company’s xpedx division and Unisource Worldwide. The Company is a 
North American leader in business-to-business distribution solutions. Serving customers in 
select industries, we provide solutions in print, publishing, packaging, facilities, and logistics 
that help shape the success of our customers. This drives everything we do. Our name is 
based on this commitment and on the core strengths of our business. Derived from verity, 
our name says that we are true to our word, true to our customers’ needs, and true to our val-
ues. The words connective and active in our name signify that we connect to our customers in 
a real and lasting way, and we collaborate with them to find innovative solutions to their most 
complex problems. Learn more at veritivcorp.com. 

ABOUT THIS REPORT

FINANCIAL 
HIGHLIGHTS 
PRO FORMA

For more information, download  
the Veritiv Corporation Investor  
app for Apple and Android devices  
at ir.veritivcorp.com.

2014 NET SALES BY 
BUSINESS SEGMENT 1

In millions, at December 31

VERITIV CORPORATION 
2014 NET SALES: $9.3B

1 The remaining one percent of net sales is contributed by our Corporate and Other category, which includes our logistics solutions business. 
2  As of December 31, 2014. All data reflects Veritiv operations worldwide with the exception of warehouse locations and square footage, 
which reflect our North American distribution network only.

VERITIV BY  
THE NUMBERS2 

~$8B Products and  
Services Sourced

~7,000 Suppliers

>180 Warehouse 
Locations

~60,000 Customers

~22 Million Square Feet  
of Warehouse Space

PRINT
To keep our customers’ businesses running smoothly and 
increase brand visibility requires everything from com-
mercial printing papers to graphic supplies to equipment 
and technical know-how. We provide fully integrated print 
solutions that make our customers perform better while 
keeping costs down. 

PUBLISHING &  
PRINT MANAGEMENT
Compelling print products drive success in the marketplace, 
and we deliver the expertise and resources necessary to 
manage all facets of our customers’ paper programs so they 
can better control costs and boost efficiency.

FACILIT Y SOLUTIONS
We deliver comprehensive facility solutions to help  
customers maintain a clean, healthy environment.

BUSINESS SEGMENTS

PACK AGING
From concept to design, production to distribution and 
consumption, we have the insights and experience to help 
customers uncover all the ways packaging can generate 
more efficiencies, more sales, and more profits. 

CORPORATE PROFILE

■ Print: $3,690
■ Packaging: $2,821 
■  Publishing & Print  

Management: $1,332 
■  Facility Solutions: $1,388 
■  Other 

40% 

30% 

14% 

15% 
1% 

~8,900 Employees 
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GOVERNANCE & ETHICS

Veritiv’s Senior Leadership Team, headed by 
the Chairman and CEO, oversees all daily 
operations of the Company. Our Board of 
Directors, which is elected annually by majority 
vote of our shareholders, appoints and oversees 
our Senior Leadership Team and provides  
direction and advice to the Company. The 
Board is guided by the Veritiv Corporate  
Governance Guidelines. 

Veritiv’s Certificate of Incorporation states 
that the Board of Directors shall initially be 
comprised of nine members, and it is the policy 
of the Board that it should be comprised of a 
majority of independent directors who meet 
applicable Securities and Exchange Commission 
rules and New York Stock Exchange listing 
standards. Seven of the current nine members 
of our Board are independent under the appli-
cable independence standards. 

The Board has three standing committees:  
1)  Audit and Finance; 
2) Compensation and Leadership  
 Development; and
3) Nominating and Governance. 

The charters for each committee can be  
found on the Investors page of our website.  
All members of these standing committees  
are independent.

The Nominating and Governance Committee 
is responsible for evaluating and recommend- 
ing director candidates to the Board. The  
Nominating and Governance Committee  
also addresses possible and actual conflicts  
of interest and any other potential issues  
concerning a director’s compliance with the 
Company’s Code of Business Conduct and 
Ethics. On an annual basis, the Board and  
each committee conduct self-evaluations  
for performance. These evaluations will take 
place under the direction of the Nominating 
and Governance Committee.

For more information, visit our Investor  
Relations web pages and read our 2015  
proxy statement.

We place a high value on honesty, fairness, and ethical business practices, 
and we do our best each day to meet and exceed our high ethical standards.  
In doing so, we keep our company accountable to our stakeholders –
including investors, customers, employees, and suppliers – and contribute 
to their success. 

Governance

CORPORATE  
RESPONSIBILIT Y  
AT VERITIV
Veritiv plays a pivotal role in  
the supply chain of approxi-
mately 67,000 customers and 
suppliers. This allows us to help 
customers improve their perfor-
mance through innovative and 
cost-effective products and ser-
vices, but it also comes with 
added responsibilities. We fulfill 
these responsibilities through 
our commitment to be a com-
pany that makes positive contri-
butions to society and the 
environment. This commitment 
helps build trust, develop strong 
relationships, and create long-
term, sustainable value. 



Our Legal department, led by the Senior Vice President, General Counsel, 
and Corporate Secretary, and our Human Resources department, led by the 
Senior Vice President and Chief Human Resources Officer, jointly oversee 
ethics issues across the Company. The Audit and Finance Committee of  
the Board of Directors also oversees compliance with legal and regulatory 
requirements and ethics issues. 

Ethics
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GOVERNANCE & ETHICS

INTEGRITY 
is a value of ours 
that guides our 
actions each and 
every day. 

The Veritiv Code of Business Conduct and 
Ethics is designed to communicate our core 
values and the standards that govern our busi-
ness, as well as to help employees understand 
the Company’s expectations of them regarding 
ethical and legal business conduct. Our senior 
leaders and Board of Directors support the 
Code and are committed to keeping its values 
and principles at the core of our operations.

We respond to all reports of violations of the 
Code, and we do not tolerate retaliation against 
any employee who raises an ethical concern in 
good faith. Reports can be directed through 
direct-line management, the Human 
Resources department, the Legal department, 
and/or anonymously through our HelpLine.  
The HelpLine may also be used by contractors, 
vendors, and the general public to raise con-
cerns related to potential violations of company 
policies or legal compliance. 

The Veritiv Insider Trading Policy helps prevent 
insider trading in order to protect all Veritiv 
employees and the Company from legal liabil-
ity, as well as the Company’s reputation for 
integrity and ethical conduct.

Compliance with the Code of Business  
Conduct and Ethics and the Insider  
Trading Policy is mandatory, and employees 
receive and review the policies during the 
onboarding process. 

SUPPLIER ETHICS
Veritiv’s product supply chain is complex  
and diverse and includes approximately  
7,000 suppliers that provide products  
and services from around the world. We  
are committed to developing strong, trusting 
relationships with suppliers that will drive value 
for us and our customers. As such, we aim to 
work with suppliers that share our commitment 
to operate ethically and responsibly. We are 
also committed to responsible sourcing and 
continuously improving our procurement prac-
tices to support responsible sourcing.

We are focused on creating and implementing 
policies and programs to ensure that the prod-
ucts we sell come from reliable sources. We  
are in the process of developing a Supplier 
Code of Conduct, which we hope to implement 
and communicate to Veritiv suppliers by the 
end of 2015. 
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As a leading North American distribution company, we recognize that our 
business has an impact on the environment and the performance of our 
customers. We are committed to using resources and energy eff iciently, 
and measuring and reporting on the environmental impact of our operations.  
As we improve efforts in these areas, we will be able to strengthen our 
overall eff iciency, lower operating costs, and allow for increased focus  
on delivering superior service to our customers.

Beyond our supply chain operations, our  
facilities and fleet operations contribute to  
our company’s overall greatest measurable 
environmental impact. As a distribution  
company, the vast majority of our business 
involves the movement of products by road 
from our warehouses to our customers.  
We recognize there is significant potential  
to reduce our environmental impact by  
improving resource efficiency across our  
fleet and in our warehouses.

GREENHOUSE GAS EMISSIONS
Veritiv tracks its Scope 1 (direct) and Scope 2 
(indirect) greenhouse gas (GHG) emissions 
according to the World Resource Institute’s 
GHG Protocol, and we analyze the data to 
improve our overall environmental performance. 
Roadnet, our delivery routing optimization 
platform, is helping to manage these processes. 
Roadnet takes routes from each of the legacy 
organizations into consideration when mapping 
out deliveries to determine the most efficient 
route possible.

SCOPE 1 EMISSIONS (DIRECT): 
•  On-site fuel combustion, including fuel used  

to power material handling equipment
•  Mobile fuel combustion from the Veritiv fleet, 

which includes vehicles owned and leased by 
Veritiv, as well as employee-owned vehicles 
used for sales and technical service

SCOPE 2 EMISSIONS (INDIRECT): 
• Purchased electricity

FLEET AND LOGISTICS
Veritiv is a member of the U.S. Environmental 
Protection Agency’s SmartWay® Transport 
Partnership, which helps businesses reduce 
transportation-related emissions through 
advanced fuel efficient technologies and oper-
ational practices. Since 2004, SmartWay 
partners have eliminated 51.6 million metric 
tons of CO2, saved 120.7 million barrels of oil 
and $16.8 billion in fuel costs. This is equivalent 
to taking more than 10 million cars off the road 
for an entire year. Each of the approximately 
1,000 trucks in the U.S. and Canadian Veritiv 

ENVIRONMENT

Operations
GREENHOUSE GAS  
EMISSIONS 1

■ Facilities: 75,120  
■ Transportation Fleet: 94,615

ABSOLUTE – BY CATEGORY 4

(metric tons CO2e)

44%
56%

2,990

469
U.S.: 146,869

10,984

8,423

104,093

ABSOLUTE – BY REGION
(metric tons CO2e)

■ Scope 1: 123,500 
■ Scope 2: 46,235 

TOTAL: 169,735

CANADA: 13,974
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NORMALIZED TO LINES2  
Total Lines  25,339,279
Total Emissions 
(metric tons CO2e)  169,736 
NORMALIZED TO NET SALES 
(PRO FORMA)3 

Total North American Net Sales
(in millions, pro forma)  9,254
Total Emissions
(metric tons CO2e)  169,736 

■ Normalized to Lines2 
■ Normalized to Net Sales (pro forma)3

INTENSITY 
(metric tons CO2e/million lines or million $)

NORMALIZED

6,699

MEXICO: 8,892

42,776
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Operations

1  GHG emissions represents combined data from the legacy xpedx and legacy Unisource organizations in North America for the period 
July 1, 2013–June 30, 2014. The carbon dioxide equivalent (CO2e) emissions associated with noted activities were determined on  
the basis of measured or estimated energy and fuel use, multiplied by relevant carbon emission factors from published sources.

2  The term line refers to a unique item included on a customer order. Total lines is a standard measurement of business activity  
and reflects the count of all lines from July 1, 2013–June 30, 2014 for our North American operations.

3  Net sales represents total combined (Unisource and xpedx) net sales for the period July 1, 2013–June 30, 2014 for North  
America. Pro forma adjustments take into account the merger with UWW Holdings, Inc. and the related financing as if they 
occurred on January 1, 2013.

4  GHG emissions by category includes Scope 1 and Scope 2 emissions associated with energy consumption for facilities under  
Veritiv’s operational control. GHG emissions by transportation fleet includes emissions associated with Veritiv-owned or -leased 
vehicles, as well as employee-owned vehicles used for sales and technical service.
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fleet are SmartWay certified. While the major-
ity of our fleet runs on diesel fuel, we continu-
ally evaluate opportunities to use alternative 
fuels. At the end of 2014, approximately  
10 percent of the Veritiv fleet ran on biodiesel 
fuel. As a SmartWay partner, we employ the 
latest fuel-saving technologies, track mileage 
and fuel consumption, and continually look for 
ways to improve the efficiency of our fleet. 

Route and delivery optimization is managed 
through a platform called Roadnet. The plat-
form downloads customer orders and delivery 
addresses, routes the most efficient path for 
delivery while taking into consideration cus-
tomer requirements, and delivers route plans 
and directions to an on-board system in each  
of our trucks. 

In August 2014, we began to transition from two 
different on-board monitoring systems used by 
our legacy organizations to XRS, a single web-
based system. The new technology tracks miles 
traveled, fuel usage, idle time, vehicle perfor-
mance, hours of service, and route accuracy, 
while offering ease of use and a common system 
for all of our drivers. We expect to have the 
entire Veritiv fleet outfitted with XRS by the  
end of 2015. In preparation for the roll out,  
all Veritiv drivers must complete online and  
real-time training on the new system.

1   Energy consumption represents  
combined data from the legacy xpedx 
and legacy Unisource organizations  
in North America for the period  
July 1, 2013–June 30, 2014.

ENVIRONMENT

2,160,606
Total Energy  
Consumption1  
in gigajoules

Our goal is to have these two systems work  
in harmony, comparing routes planned by 
Roadnet to actual performance of our drivers 
tracked in XRS. This approach will drive com-
pliance with the most efficient routing and 
fewer miles driven.

FACILITIES
Veritiv takes a strategic approach to reducing 
our buildings’ impact on the environment. 

ENERGY EFFICIENCY
We track energy consumption in all of our North 
American facilities. We are in the process of 
migrating historical energy consumption data 
from our legacy companies to a new platform 
that will provide a consistent approach to energy 
tracking and monitoring. We expect to complete 
the migration by the end of 2015. 

We aim to improve energy efficiency across  
our operations, and we accomplish this through 
retrofit projects and the use of efficient equip-
ment and technologies. At the end of 2014,  
27 buildings in the Veritiv portfolio were 
ENERGY STAR certified, and we met our  
goal to certify five new locations during the 
year. We are pursuing ENERGY STAR certifi-
cations for five additional buildings in 2015. In 
addition, it is our long-term goal to continue to 
certify additional facilities on the ENERGY 
STAR portfolio model. 
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NORMALIZED TO LINES2  
Total Lines  25,339,279
Total Energy Use
(gigajoules):  2,160,606 
NORMALIZED TO NET SALES 
(PRO FORMA)3 

Total North American Net Sales
(in millions, pro forma)  9,254
Total Energy Use
(gigajoules):  2,160,606

■ Normalized to Lines2 
■ Normalized to Net Sales (pro forma)3

INTENSITY 
(gigajoules/million lines or million $)

NORMALIZED

85,267

In 2014, the U.S. Environmental  
Protection Agency awarded Veritiv 
special recognition for having certi-
fied 15 buildings or more during  
the year. As a Premier Member  
of the 2014 ENERGY STAR Certifi-
cation Nation, we are acting on our 
commitment to increase energy  
efficiency in our operations and  
protect the environment.



2010
Unisource Worldwide wins Green 
Supply Chain award from Supply and 
Demand Chain Executive Magazine

2007
Unisource Worldwide becomes a 
member of U.S. Green Building 
Council (USGBC)

2012
Unisource Green Gauge™  
reporting tool goes live

2007 – 2008
xpedx and Unisource Worldwide 
achieve tri-certification: Forest  
Stewardship Council® (FSC®),  
Sustainable Forestry Initiative® 
(SFI®), and Programme for the 
Endorsement of Forest  
Certification (PEFC)

2011
xpedx begins earning the  
U.S. Environmental Protection  
Agency’s SmartWay® Transport  
Partner certificate annually
xpedx becomes an  
ENERGY STAR Partner

2013
xpedx wins 2013 Sustainability  
Recognition Award from wide format 
printing industry group, SGIA

Our legacy organizations 
have a history in envi-
ronmental responsibility. 
This timeline highlights 
some important  
milestones achieved.

ENVIRONMENTAL RESPONSIBILITY MILESTONES

Our mini distribution center in Laurel,  
Maryland is certified to Leadership in Energy  
& Environmental Design (LEED) Building 
Design and Construction (BD+C) standards. 
In addition, our new corporate headquarters  
in Sandy Springs, Georgia, is located in a multi-
tenant building certified to LEED Silver stan-
dards for Existing Buildings: Operations and 
Maintenance Certification. The complex is 
equipped with green roofs, lighting occupancy 
sensors, low-flow water fixtures, and utilizes 
single-stream recycling; and is within close 
proximity of a greater-Atlanta area public 
transportation system hub, offering employees 
an alternate mode of commuting to and  
from work. 

We also have two facilities in the U.S. that are 
certified through the Green Globes program 
administered by the Green Building Initiative™. 
This program helps rate and improve the envi-
ronmental footprint of commercial buildings  
by assessing use of energy, water, and other 
resources, emissions, and indoor environment.

ENVIRONMENT

One of the greatest contributors to the envi-
ronmental impacts of our facilities is energy 
consumption to power our buildings’ lighting. 
We continue to upgrade lighting in our facilities 
to more efficient systems when possible. 

WASTE
We strive to improve our waste management 
processes across our operational footprint. 
Currently, waste diversion initiatives are man-
aged at the local level, and teams have made 
incremental progress over the past few years. 
Waste and recycling efforts are tracked across 
our legacy xpedx facilities. Our goal is to roll 
out an enterprise-wide waste management 
tracking system and to be able to report waste 
and recycling data by the end of 2015. 

WATER
Veritiv’s operations are not water intensive. 
However, we look to reduce water consumption 
where possible. Water conservation initiatives 
are executed locally. Projects completed in the 
past have included water conserving landscap-
ing and installation of low-flow water faucets. 

VERITIV WINS  
SUPPLIER  
SUSTAINABILIT Y 
AWARD 
Veritiv won the 2014 Supplier 
Sustainability Award from 
Sonoco, a global provider of a 
variety of consumer packaging, 
industrial products, protective 
packaging, and packaging supply 
chain services. Recipients of 
this award demonstrate clear 
differentiation from their com-
petitors with measurable, stra-
tegic, and transparent social, 
diversity, and environmental 
responsibility efforts. 
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VERITIV PACK AGING 
DESIGN HELPS  
CUSTOMERS FULFILL 
SUSTAINABILIT Y  
COMMITMENTS
Veritiv’s Packaging Design  
Center teams help customers 
meet their environmental sus-
tainability goals by developing 
and implementing sustainable 
packaging designs that keep  
the environment and cost sav-
ings top of mind. In 2013, Cox 
Communications, one of the  
top broadband cable companies 
in the U.S., began looking for 
new ways to reduce the environ-
mental impacts of its business  
to fulfill sustainability commit-
ments established through its 
national sustainability program, 
Cox Conserves. That’s when the 
company turned to Veritiv for 
innovative ideas on how to make 
its packaging more sustainable. 
Our Packaging Design Center 
team in Suwanee, Georgia 
worked with Cox Communica-
tions to design, source, and 
develop a sustainable packaging 
solution for its digital television 
adapters, or converter boxes. 
The new packaging insert is 
manufactured from PaperFoam, 
a material made from locally 
sourced renewable raw materials, 
including starch from potatoes  
or tapioca and cellulose fiber. 
The Veritiv-designed sustain-
able packaging solution, which  
is compostable and cost effec-
tive, hit production lines in  
fall 2014 and will reach Cox 
Communications customers  
in 18 states. 
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Veritiv offers a wide range of environmentally 
conscious products for print and facility solu-
tions. This includes products that meet widely 
acknowledged environmental standards, such 
as Forest Stewardship Council®, Green Seal™, 
and others. We have also developed a number 
of innovative tools and products to help our 
sales force communicate the benefits of certi-
fied, recycled, and alternative fiber products to 
interested customers. We designate such prod-
ucts on our e-commerce sites. 

Paper and paper products account for more 
than half of the products we sell. We recognize 
the value in sourcing efforts that support 
responsible forest management practices,  
use of recycled content, and exploration of 
alternative fibers, all of which we consider  
key elements to achieving sustainable supply. 
We are evaluating an enterprise-wide responsi-
ble fiber sourcing process that will apply to 
paper products used and distributed by Veritiv.

PRINT
Today, manufacturers, distributors, and cus-
tomers in the paper industry engage a range of 
certification standards that focus on responsi-
ble forestry. We believe there is a role to play 
for each of these certifications in driving 

improved forestry practices throughout the 
industry and across the globe. Veritiv currently 
supports three Chain of Custody certifications –  
Forest Stewardship Council® (FSC®),  
Sustainable Forestry Initiative® (SFI®), and 
Programme for the Endorsement of Forest 
Certification (PEFC). 

As a certified distributor, we are required to 
maintain oversight of the Chain of Custody of 
certified products we sell. Our policies, systems, 
and record keeping are reviewed by third-party 
auditors annually. As such, we review the certifi-
cation status of our vendors regularly. The scope 
of our Chain of Custody certifications covers  
all legacy xpedx certified products and legacy  
Unisource fine paper products. From July 2013 
to June 2014, Veritiv, through its legacy compa-
nies, sold more than 2.2 million tons of product 
certified to one or more of these certifications 
in North America. This accounts for approxi-
mately 41 percent of our total North American 
paper sales during the same period.

We also offer paper and paper-based products 
made from alternative fibers, such as Step  
Forward Paper™, manufactured from  
wheat-straw that would otherwise become  
agricultural waste.

Veritiv is committed to advancing and improving our offerings of  
environmentally sustainable products, both in our private brands  
and name-brand product lines, across our print, packaging, and facility 
solutions segments. We seek to offer products that meet our customers’ 
expectations for quality and value while reducing environmental impacts 
associated with their use and disposal. 

ENVIRONMENT

Products



PRINT
Over the past decade, recycled  
content and third-party certified 
paper products have become expected  
characteristics in print products. We 
have a range of private brand products  
in the print space. For each brand, 
Veritiv seeks to partner with sustain-
able suppliers, continues the Chain  
of Custody through our converting 
process, and labels the products with 
the proper certifications.

PACK AGING
Our Packaging Design Center teams 
help customers meet their own envi-
ronmental sustainability goals by 
developing and implementing original 
packaging designs that reduce waste, 
greenhouse gas emissions, energy use, 
and water use associated with packag-
ing production, use, and disposal. 

FACILIT Y SOLUTIONS
Companies in the public domain – 
such as governments, schools and 
universities, and large corporations 
with sustainability platforms – have  
a strong interest in sourcing environ-
mentally responsible facility solu-
tions. For these customers, we offer  
a range of sustainable products with 
the Green Seal™ certification that 
are exclusive to Veritiv. 

For customers in search 
of quality, sustainable 
products and supplies at 
a competitive price, we 
offer a range of private 
brand products and pro-
prietary tools and ser-
vices to suit their needs. 
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PACK AGING
The demand for environmentally responsible 
packaging solutions is growing. This growth 
stems largely from increased consumer aware-
ness around the environmental impacts of 
packaging and stricter regulations regarding 
materials and disposal of packaging.

Veritiv is embracing these trends. Through  
our network of Packaging Design Centers, we 
research, design, and develop cost-effective 
packaging solutions that minimize environmen-
tal impact. Our Design Centers are staffed 
with experts in packaging design, engineering, 
procurement, distribution, and marketing 
across a wide range of industries who use 
life-cycle assessments to provide customers 
with evidence of environmental impact.

We promote the development of sustainable 
packaging solutions through our participation  
in industry groups, including the Sustainable 
Packaging Coalition®, a non-profit industry 
working group dedicated to a more robust  

environmental vision for packaging; and  
PAC NEXT, an offshoot of the Packaging 
Association Canada (PAC) Packaging  
Consortium focused on driving industry  
efforts toward a world without packaging waste.

FACILIT Y SOLUTIONS
We are committed to helping our customers 
improve the sustainability of their own opera-
tions by offering hundreds of environmentally 
conscious facility solutions products. Veritiv  
is also a member of the U.S. Green Building 
Council (USGBC). As a member of this orga-
nization, we participate in local chapter events 
and Veritiv representatives attend the USGBC 
Greenbuild International Conference and Expo 
to stay up-to-date on the latest trends in the 
green building industry and the evolution  
of the LEED process. Veritiv’s LEED Green 
Associates and Accredited Professionals  
help customers understand the process and 
application of LEED. 

SUSTAINABLE SOLUTIONS OFFERED EXCLUSIVELY BY VERITIV 

ENVIRONMENT

GREEN GAUGE™  
ANALYSIS TOOL 
Our proprietary Green Gauge™  
Analysis Tool assists customers inter-
ested in tracking their sustainable  
product purchases. The tool analyzes 
chemicals, can liners, skin care, and 
paper purchases against LEED for 
Existing Buildings: Operations and 
Maintenance Rating System and 
identifies products that have more 
sustainable alternatives. 

CHAIN OF CUSTODY  
CERTIFICATIONS
41 percent of total paper sales in 
North America* were certified to  
one or more of the three certification  
programs Veritiv participates in.
*  Represents total paper sales in North 
America by Veritiv through its legacy 
companies for the period July 1, 2013–
June 30, 2014.
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One of our greatest competitive strengths is our experienced and dedicated 
workforce. Our people are the foundation of our success, and each of  
our approximately 8,900 employees works hard to achieve our vision of  
one team shaping success through exceptional service, innovative people, and 
consistent values. In return, we strive to provide a safe, diverse, productive, 
and rewarding workplace where our people have opportunities to thrive. 

SAFET Y
At Veritiv, safety is paramount and an important 
part of our Operational Excellence value. We are 
committed to providing all team members with a 
safe workplace that is free from accidents and 
health hazards. We recognize that safety is an 
ongoing responsibility that demands commitment  
from all levels of employees. Our Environmental 
Health and Safety (EHS) Team oversees our 
health and safety initiatives at the facility, 
regional, and corporate levels. Our safety pro-
grams meet and often exceed workplace safety 
regulations at the state, provincial, and federal 
levels. They include reporting procedures, acci-
dent investigations, audits, and safety awareness 
and education. 

The EHS Team works in conjunction with our 
Risk Management department to track and  
evaluate safety performance trends across the 
Company and assign corrective actions for every 
recorded incident. We conduct safety audits 
based on Occupational Safety and Health 
Administration (OSHA) and Department of 
Transportation requirements in our warehouse 

locations on an annual basis. Every Veritiv ware-
house has at least one First Aid trained employee 
on site and a site-specific emergency action  
plan. In addition, each warehouse has a Safety 
Committee that meets monthly to review safety 
performance, identify areas for improvement, 
and conduct trainings. 

In the calendar year 2014, we had zero fatalities 
and zero OSHA violations, and our Total Incident 
Rate (TIR) for our U.S. operations was 1.081.

Veritiv has three sites participating in the  
Voluntary Protection Programs (VPP)  
administered by OSHA, including El Paso, Texas; 
Lynchburg, Virginia; and Roanoke, Virginia. The 
VPP program recognizes outstanding efforts of 
employers and employees who have achieved 
exemplary occupational safety and health. Our 
three certified locations are VPP Star sites, sig-
nifying the highest level of qualification to the 
program. In addition, Veritiv Environmental 
Health and Safety employees combined have 
more than 100 years of experience working to 
provide a safe environment for employees.

SOCIAL

People

1  Total Incident Rate (TIR) is calculated using the OSHA definition for recordability and OSHA calculation methodologies. Total 
Incident Rate = Total Recordable Accidents and Injuries X 200,000/Total Hours Worked. The 200,000 hours in the formula 
represents the equivalent of 100 employees working 40 hours per week, 50 weeks per year and provides the standard base for  
the incidence rates. 

Veritiv has three sites participating in 
the Voluntary Protection Programs 
(VPP) administered by OSHA.



12

In August 2014, we began to roll out XRS – a 
web-based on-board monitoring system that 
helps prevent accidents by monitoring speeding 
and hard breaking in near-accident scenarios –  
in our fleet. Reports from XRS are evaluated  
and used to help improve driver behavior and 
make corrective actions. In addition, each month, 
drivers participate in targeted training programs 
on topics such as driving in extreme weather and 
safe turning tactics, and drivers are selected at 
random for alcohol and drug screening.

HEALTH AND WELLNESS
We administer several benefit plans to meet  
the health and wellness needs of our employees. 
As part of the health benefits offered to our  
U.S. employees, in 2014, we offered on-site  
programs that helped employees address health 
risks and improve personal well-being, such as  
flu vaccinations. 

In November 2014, we announced our common 
Veritiv Benefits Plan for 2015 – a comprehen-
sive health benefit plan for U.S. employees as 
well as our common vacation, holiday, and sever-
ance benefits for all non-union, U.S. Veritiv 
employees. The new comprehensive, competitive 
plan includes health and wellness programs, pre-
scription drug coverage, dental and visions plans, 
life insurance, long- and short-term disability, 
among other features. 

L ABOR REL ATIONS
Veritiv respects the right of employees to choose 
to join, or not to join, labor unions. In unionized 
facilities the Company will collectively bargain 
agreements in accordance with the appropriate 
laws and established practices.

DIVERSIT Y AND INCLUSION
At Veritiv, we believe that a diverse and inclusive 
company culture is good for our business, good 
for our people, and a reflection of our values.  
We are committed to equality and fairness in 
the workplace and to providing opportunities  
for all of our employees to make progress toward 
their personal and professional development 
goals. Veritiv complies with all applicable laws  
of the countries in which we do business, which 
may vary. For example, in the U.S., discrimina-
tion or any type of harassment against any Veritiv 
employee or job applicant because of race,  
ethnicity, color, creed, religion, sex, sexual  
orientation, marital status, age, disability,  
gender identity or expression, genetic informa-
tion, national origin, protected veteran status,  
or any other classification protected by law is 
prohibited. All actions relating to any aspect of 
employment – such as recruitment and hiring, 
training and development, compensation and 
benefits, transfer and promotion, discipline and 
discharge – will be free of any such discrimina-
tion based on the classifications protected by 
applicable law. This policy applies to all employees 
at all locations, temporary workers, contractors, 
consultants, vendors, and customers. This  
policy also applies to behaviors during off-site 
business trips, business functions, and/or  
company-sponsored events, or where otherwise 
representing the Company.

PERFORMANCE MANAGEMENT 
AND TALENT DEVELOPMENT
We engage our employees in the organization’s 
success and are committed to Performance 
Management and Talent Development, which are 
top priorities for Veritiv as reflected in our People 
Commitment value.

SOCIAL

BACK-ON-TRACK  
PROGRAM CASE STUDY
We promote safety in our  
warehouses and for our drivers 
through engaging awareness- 
raising and recognition programs.  
For example, our Back-on-Track 
program seeks continuous 
safety improvement at Veritiv 
warehouses. Regional EHS team 
members work directly with 
employees to improve safety 
performance, specifically near 
miss1 and incident rates, through 
informational meetings, inter-
views, and training sessions. 

1  Veritiv uses the OSHA definition of 
near miss: An incident where no prop-
erty was damaged and no personal 
injury sustained, but where given a 
slight shift in time or position, damage 
and/or injury could have occurred.



Veritiv invests financial resources, products, and employees’ talent and time 
to support communities where we live and work. Our legacy companies have 
a history of supporting a wide range of important charities and organizations 
focused on causes such as education, community and economic development,  
health and social services, and environmental conservation. 

Community Relations

PERFORMANCE MANAGEMENT
Performance Management is the process we 
use to evaluate employees’ annual performance 
against their goals and objectives, and to help 
employees and their managers identify the 
right focus areas for employees to develop  
as they grow and advance their careers within 
the organization. The process includes setting 
goals and expectations, continually monitoring 
performance, determining their personal per-
formance against those goals at the end of year 
and, finally, reward ing performance. In 2014, 
we used a short-term, manual process for eval-
uating employee performance. In 2015, we will 
launch our for mal Performance Management 
process, which involves goal setting, mid-year 
reviews, and year-end performance evaluations. 

TALENT DEVELOPMENT
At Veritiv, Talent Development means devel-
oping employees within their current roles, 
guiding their career planning aspirations, and 
providing coaching, training and development, 
and opportuni ties of greater responsibility  
and leadership. The responsibility of Talent 
Development falls on each employee and their 
manager to better understand, manage, and 
develop the talents that align with both com-
pany needs that sup port future growth, as well 
as employee needs for career satisfaction and 
growth. As part of our Talent Development 
philosophy, our employees continually learn 
through both formal and informal methods. 
We utilize on-the-job experience; coaching, 
mentoring, and man ager feedback; as well  
as learning and training sessions. 

xpedx EMPLOYEES  
BIKE TO SUPPORT  
MS RESEARCH
In 2014, two teams of xpedx 
employees in Florida and Ohio 
raised more than $41,000 and 
collectively biked more than 
4,000 miles in a grassroots 
effort to support the fight 
against multiple sclerosis (MS). 

UNISOURCE  
CONTRIBUTES  
PROMOTIONAL  
PRINT MATERIALS  
TO L AKESHORE  
FOUNDATION 
In 2014, Unisource teamed up 
with Lakeshore Foundation – a 
non-profit dedicated to enabling 
people with physical disability 
and chronic health conditions to 
lead healthy, active, and inde-
pendent lifestyles through physi-
cal activity, sport, recreation, 
and research – to help raise 
awareness for their cause and 
boost membership. Unisource 
contributed beautifully designed 
promotional print materials that 
helped bring donors face-to-face 
with the people whose lives have 
been transformed by the organi-
zation’s work. 

Currently, local and regional liaisons in our 
North American locations coordinate and exe-
cute philanthropic programs on the ground.  

In the full year 2014, our combined legacy 
companies gave nearly $500,000 in monetary 
contributions, as well as in-kind donations.

SOCIAL
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